
REAch2 Marketing Guides

Keeping the 
‘funnel’ warm from 
Offer day to 
Enrolment 



Introduction
Not long now until National Offer Day on the 17th April . 


It can be an anxious times for families, so we need to do all we can 
to reassure them.


As a school it is important to act quickly to communicate with 
families who have been offered a place in your school. This is 
especially key where you are not the first choice for a family. 


You want to convince them that your school might not be their first 
choice but it is definitely the best choice.

The Marketing Funnel

You are 

still here!




Be Proactive

Be Prepared 

Now is the time to plan your marketing efforts ready for National Offer 

Day. This is a perfect time to create a 'point of difference' and hopefully a 

buzz amongst new families joining you. 


Getting ahead in your communications will be very powerful for your 

school brand and generate positive word-of-mouth, and that’s the most 

powerful form of marketing there is. 

Make sure your website is at its best. Make it as easy as possible to 

provide parents and carers with information about your school, such as 

your ethos, curriculum, and extra-curricular activities. This will help  

remind first choice families and reassure second choice families why 

your school is right for their child.


Make sure that your school's admissions policy is clear and transparent. 

Ensure that all relevant information is available on your school's website, 

and that parents and carers can easily access it. 


Are you usually oversubscribed? What information have you got on your 

website about waiting lists? Provide a link on your website to a Microsoft 

form where parents can sign up to be kept informed should any spaces 

become available. 


Although your LA will manage the process it is always worth collecting 

this information. A space could become available in any year at any time. 

You will then be able to contact these parents to alert them.



To effectively welcome new families, it is important to not only complete 

administrative tasks but also to utilise social media to post creative 

welcoming messages. 


Encouraging parents to engage with you and responding promptly is 

crucial during this time. Consider sending a personalised postcard to the 

child as an extra touch. 


This can also help retain second-choice families who may have been on 

a waiting list. Overall, keeping engagement levels high with families is 

essential.

This was a three frame video made in 
Canva for Instagram but could have 
also been a three image carousel post 
or a video for Facebook.

Be Welcoming 

https://www.canva.com/


Think about providing ‘how to..’ guides to help new anxious parents. The 

most obvious one in these circumstances is ‘How to get your child ready 

for school.’ 


This could be in the form of a document you send by email, a page on 

your website or some tips you share on your social media platforms.


Here’s how one REAch2 school does it.


New parents might share helpful content on their social media channels 

which gets your name out there to a whole new audience. Some of which 

may be prospective parents.


On the following pages are some infographics we have produced that 

you can download, or just use the information to make your own plans.

Be Helpful 

So, in summary...
Act in a timely manner


Be proactive and creative with your 
communication (stand out from the 
crowd)

Be helpful - ensure your web pages 
have the information new families will 
be looking for
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https://www.robertfitzroyacademy.com/rfa-ready-support-for-new-eyfs-starters/


Download this artwork here

https://www.reach2.org/wp-content/uploads/2023/03/Am-I-ready-for-school-INFOGRAPHIC.pdf


Download this artwork here

https://www.reach2.org/wp-content/uploads/2023/03/Is-your-child-ready-for-school-INFOGRAPHIC.pdf


Download this artwork here

https://www.reach2.org/wp-content/uploads/2023/03/How-to-prepare-your-child-for-school-INFOGRAPHIC.pdf


The 
Marketing 

team is here 
to help. 


Contact 
marketing@reach2.org if 
you need further input 
on this or any subject.


